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UNIVERSITAS MURIA KUDUS 
FAKULTAS EKONOMI PROGRAM STUDI MANAJEMEN 
 
Tekhnik pengumpulan data adalah menggunakan kuesioner yang dibagikan 
kepada pelanggan Toko Grosir celana Rizky Barokah yang sudah berlangganan 
minimal satu tahun. Dari survey Peneliti pelanggan yang sudah berlangganan 
minimal 1 tahun sebanyak 50 orang. Sampel yang digunakan dalam penelitian ini 
didapat dengan teknik pengambilan sampel (teknik sampling) Nonprobabilitiy 
sampling dengan sampling jenuh. Peneliti menggunakan sampling ini karena 
jumlah populasi sebanyak 50 orang. Apabila subjeknya kurang dari 100 lebih baik 
diambil semua sehingga penelitiannya merupakan penelitian populasi (Arikunto, 
2006:134). Pada tahap analisis dilakukan uji validitas dan reliabilitas, analisis 
deskriptif, analisis regresi liniear berganda, uji-t, uji-f,dan koefisien determinasi. 
Aplikasi SPSS for windows 20 digunakan untuk membantu pengujian model ini. 
Hasil penelitian dan pembahasan yang telah dilakukan menunjukan bahwa 
variabel harga, kualitas produk, kualitas pelayanan berpengaruh signifikan 
terhadap loyalitas pelanggan dengan nilai dari harga 0,342 dan Kualitas Produk 
0,297 dan Kualitas Pelayanan 0,247. Secara simultan variabel harga, kualitas 
produk, kualitas pelayanan berpengaruh signifikan dengan nilai 54,971. 
 
Kata kunci:  harga, kualitas produk, kualitas pelayanan dan loyalitas pelanggan 
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ABSTRACT 
 
 
THE EFFECT OF PRICE, PRODUCT QUALITY AND  
SERVICE QUALITY ON CUSTOMER LOYALTY 
(STUDY ON CUSTOMER STUDENTS TOKO GROSIR  
CELANA RIZKY BAROKAH PASAR KLIWON KUDUS) 
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SUPERVISOR : 1. Dr. Drs. H. Joko Utomo, MM. 
  2. Agung Subono, SE, M.Si. 
 
 
MURIA KUDUS UNIVERSITY 
ECONOMICS FACULTY OF MANAGEMENT STUDIES PROGRAM 
 
Data collection techniques is the use of a questionnaire distributed to customers 
Grocery Store Rizky Barokah pants are already subscribed to at least one year. 
Researchers from the survey customers who already subscribe a minimum of one 
year as many as 50 people. The sample used in this study obtained by sampling 
techniques (sampling techniques) Nonprobabilitiy sampling with sampling 
saturated. The researchers used sampling for a total population of 50 people. If 
the subject is less than 100 better taken all that research is the study population 
(Arikunto, 2006: 134). In the analysis phase to test the validity and reliability test, 
descriptive analysis, multiple linear regression analysis, t-test, test-f, and the 
coefficient of determination. SPSS for windows 20 is used to assist in testing these 
models. Results of research and discussion that has been conducted shows that 
the variable price, product quality, service quality significantly influence 
customer loyalty with value-priced 0.342 and 0.297 Product Quality and Service 
Quality 0.247. Simultaneously variable price, product quality, service quality 
significantly affects the value of 54.971. 
 
Keywords:  price, product quality, service quality and customer loyalty 
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